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PRETTY BOY OR BAD ASS?

FLY BOYS: Wanna roll like
George and Brad? Visit |
travel guru Gary Mansour.

ESCAPES ARTIST

Think of Mansour Travel as the CAA of travel agencies. In fact, owner

Gary Mansour probably counts half of the talent on the tenpercentery’s
hotshot roster as his own clientele. For more than 25 years, Hollywood's
go-to travel guru has arranged private jets and booked villas for the likes
of Kobe Bryant, Sherry Lansing, Norman Lear and Frank Gehry (and
those are just the names he's allowed to reveal). We caught up with
Mansour—who operates offices in Beverly Hills and, natch, Cannes—to

see how the A-list is flyin' high these days.
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Mansour Travel Company : Voyagers to the Stars

With the 60th Cannes Film Festival under way this month, many an A-lister and
VIP will be jetting into the Med's star-studded hotspot. It takes a certain kind of
travel guru to pave the way for this special kind of client and the man Hollywood
royalty, and many other wealthy travelers, turn to is Mr.Gary Mansour.

Few travel providers have as much international respect as Mansour Travel
Company. Then again, any company who has spent the last couple of decades
successfully tailoring their business expertise to the ultra-discerning travel
requirements of Hollywood business and entertainment’s A-list probably
deserves it.

Billionaire 500 recently visited Gary at his Beverly Hills offices. He is
refreshingly down-to-earth for a man surrounded by those living in the fast lane
of the jetset life and his youthful persona doesn't reflect the fact that he got
started some 30 years ago arranging travel logistics for the crew of Star Wars.
Today he and his wife Kay oversee 25 employees, a glittering international
client list and Avion - a unique LA-to-NY private jet shuttle club which we'll look
at closer next month.

The difficulty involved in organising celebrity travel is rarely appreciated. Days
of one’s time are needed to fit even the smallest of arrangements into the
intricate framework of a jet-set itinerary. Security, private charters, discrete
customs-clearance, requisite subtlety, entourages taking over resorts for a
night- these are the sort of one-off jobs that put travel agents on the map. For
Gary, the organisational demands of VIP globetrotting represent just another
day in the office.

Take business travel, for example. Gary’s specially-negotiated contracts with
major airlines, “special relationships” with hotels and exceptional back-office
management programs allow the provider to be a notch above the rest in the
business travel sector. The hectic flight scheduling and rampant hotel-hopping
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TRAVEL-AGENT-TO-OSCAR-WORTHY-STARS FOR THE LAST 30 YEARS,
Gary Mansour 15 THE CEO oF THE BEVERLY HiLLS-BASED MANSOUR
TRAVEL COMPANY WITH AFFILIATE OFFICES IN LONDON AND CANNES.

orking for another travel agency, Gary
Mansour a ged hotels and airline tickets
for film crews and movie stars for on-location
shoots in the 19705 following a three year overseas stint
with NATO. In 1980, he founded his own agency—an
agency that today produces $30 million in annual sales.

Mansour's International Cancierge Services division serves up beck
and-call service by secing 10 every detail for those willing to pony upa
non-refzndable $15,000 a year membership fee, which basically gets
members into sold-out hatels, anto overbooked flights and into sold-
out-formonths eateries

The agency maimtains & top-secren client list thar reads like 2 who's
who for global glitterati and blue-chip honchos, but with a bit of
egging. Gary tefls us that he counts Sherry Lansing. Wolfgang Puck.
Frank Gehry and Frédéric Fekkai among the elite membership.

Fox the price of your membership, you can absolutely rely on the
agency’s talent for planning 4 dream vacation—Erom choosing the
perfect lodge for kicking bick between twice-daily safaris into the
African bush 1o securing & castle in Ireland to sagging a room at the
booked solid Ritz during Paris' Fashion Week in no time flat. Actually,
you'll get assistance with just about anything you need upon
like fa -get theater ets in London, renting a Maybach for
tooling alony Ocean Boulevard in Palm Beach, a private candle-lit
dinmes fior two at the Great Wall of China or private viewings at world
ol

val

museums

Membership includes round-he-clock access w Gary and VIP
treatment at airpors (read you're whisked from the mrmac and
expedited ar aration, Customs and security checkpoints). Gary
can negotint Ty zomes with b wernments and authorities
even minimize | b the media by using different hotel names on
paperwork that goes through any sort of company approval system, so
that even if someone over there is tempted 1o call the tablods (s they
olten are), the information is incorrecy

*“We are really just a travel agency with high-end services who just
happens 10 not take 1o for an answer,” Gary says. “And guess what? If
I 53y 70 10 a client and that client can go out and find another agency
10 say yes. then 1ve failed at my job. "

Specializing in every aspect of mavel incraries for some of the most
e and TV stars, Marsour's Filmy & TV Markets and Festivals
fivi fas in Cannes and dance), 1 tes special rates for first- and
busimess-class air faresa

4 accommodations {actually, his agency handles
the majorty of accommedations Booked forthe Cannes Film Feival) and
maintains satellite cutposts al these events bo assist with everything
including registration and geming official badges.

128 SOCIAL ATFAIRS

The agency will even assist non-clients at these festivals in need of
help mue changes such as rearranging plane charters
securing a room when a hovel iz vinually sold-oum—even gening them
access (o the hottest velvet rope-nightspot

After 9711, Gary's privase charter business went through the roof
Always a creative and strategie thinker, he polled his top charter clients
10 see if they'd be w share a plane 20 a2 10 cut down on their
costs und voili... he Bundad the now two-year-old A Private Jer
Club (www vavion.com). The only company to sell individual seats
on already scheduled private jet lights, it's siructured as a members-
only enterprise for transportation { members' guests can come along
for an additimal $750 on op of nearly § 7,000, ane-way) between New
York's Westchester port and Los Angeles’ Van Nuys or Burhank
alrpors. The amenity list i long: comgp dooe-to-8oor car service, cuisine
courtesy of Wollgang Puck going easthound and Tom Colicchio going
westbound, Italian cashmere blankets—plus discounts of up 0 3%
less than his competition for charters anywhene in the world

“We are looking 10 adding fMights 1o and from Miar
upcoming seasan, .. and then London and Las Vegas™ says Gary,

Currently, there ase some 75 members, including Grammy- winning

ap stars, studio heads, business leaders and a Saudi royal or two. The
first year's membership is $20,000. After the first year, annual dues are
equal to 50 percent of the prevailing membership fee. Multiple
memberships range Fom  $25000 to $40.000. Corporte
memberships—for up 10 10 people—are $125,000

Fox those who don't like 10 buy without kicking the tines, Avion offers
a onesway of rounderip Aight for the aforementioned § 7,000 a pop.

Gary is a mapor sponsor of the American Wine & Food Festval
through the Puck-Lazaroff Charitable Foundation gz millioss
upon millions of dollars for the Los Angeles chapeer of Meals on
Wheels. In addmion o donating his time and maon for travel
armangements for visiting chefs. he donates private jet Mights and
extmordinary travel packages for the organizstion's suctions
Gary is also partnered with Save Our Selves’ Live
July 7. Reaching people on a global basis through TV, film, radio and
the Internet—the concert will bring together maore than 150 of the
world's 1op muscians for 24 hours, across all seven continents (i the
LS., Ghants Stadewm in New Jersey). Proceeds will help combat climate
change led by The Allisnce for Climate Proteaion, which is chaired by
Al Gore. Gary is coordinating all travel related 1o the cause, and is
partially underwrting travel costs

Performens scheduled 10 appear include The Police, the Red Hot Chil
Peppers, Bon Jovi, Melissa Etheridge, the Foo Fighters, Lenny Kravitz,
Alica Keys, John Mayer. Madonma, Kelly Clarson and Ludacris. A
W el i
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offices in London headed up by Colin and Debbie Silver (annual service fee of £5,000).
In August, these contacts come into their own with last-minute reservations at sell-out

resorts (St Tropez this weekend, anyone?). . . (a{"‘"“! service fee of £5,000).
15t these contacts NCH' own with last-minute reservations at sell-out
resorts (St Tropez this weekend, anPne?). The British equivalent is Niel Fox, CEO of
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THE INSIDERS

¥ UNSUNG HEROES

In Cannes, these are the behind-the-scenes

expediters who know all the scores.

Some Cannes doormen
keep all the secrets,

TATIANA FRIEDKIN director, Office
of Coordination, Cannes Film Festival
riedkin is the longtime Los Angeles repre-
ative for the Cannes Film Festival whe,
during the fest. performs the function that sep-
armes the haute monde from the bourgeois:

Fricdkin decides who gets use of the fest's

official vars,

From her offiée ul the back of the Palais,

Friedkin daily sons through the hundreds of

reguests from Hollywood stars. French politi-

com, fest jury members, et al, who want use of

the fleet of 70 chaulleur-driven Renault
Safranes provided 1o insiders. Friedkin's other
balaneing acts also include nding heed on the
must mysterious of all Cannes riuals: the

stars-go-last arrival of the VIP limos for the
Palais red-carpet screenings,

JULIE SISK founder and director,
American Pavilion

For the past 10 years, Sisk has overseen the
corporate-sponsored communication and hos-
pitality center for the thousands of Amencans
in Cannes. Providing a full-service business
center and an alfordable restaurant. the
American Pavilion also features seminar series
and a dangerous a alled the “Kodak Pitch
Room.™ in which filmmakers present their
ideas 10 film executives.

GARY MANSOUR owner,

Mansour Travel

Mansour handles travel and hotel accommo-
dations [or scores ol festivalgoers and produc-
tion companies and has Jong-established rela-
tionships with the major hotels in Cannes,
Usually, he can beat the jacked-up rates foist-
ed on the hoi polloi, *
says producer Cindy Cowan of Initial
Entertainment Group, “Gary can find you a
room, even when the hotels say they are all

I you're in a pinch.”

booked up.” THE HE

M. MAURICE DELAUNY mayor

M. KALOUSTIAN general secretary
M. ARMAROLI deputy mayor
Although not all requests for special publicity
events/stunts must be made 1o the festival
organization or the own council, these are the
Cannes city officials that give the final OK.
Deputy Mayor Armaroli is the specific contact
for anything u:nu.mlng the sea or port: i.¢.. he
gives permission 1o use a floating pontoon for
fireworks displays and the like. Basically. he's
the guy you want 1o 1alk to so French paramil-

itary officers don’t iy o shoot down your
utterly ridiculons scaside promotional display
{In most cases, il you want to put the nime ol
your company over # hotel or a hotel beach
the hotel will handle any conflicung interesis
with the wwnstolk.)

— Cannes correspondent Sally Knight
contributed to this article.
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The People and Passions of Entertainment

CANNES survival guide

Mansour’s client list is an industry who's who.

BEST OF THE FEST

o

Go-to Guy

Eighteen years ago, Gary Mansour became a Cannes
expert. “Clients had to rely on the film fest to arrange
rooms,” he says, "so anyone without a film being hon-
ored had trouble getting a good room.”

Mansour now controls over 100 hotel rooms in all the
best spots. His client list is an industry who's who that in-
cludes Tom Cruise, Will Smith, Pierce Brosnan, Irwin
Winkler and Paula Wagner. During the fest he operates
out of the lobby of the Majestic (in front of the beauty
salon between the check-in and the bar). From that spot
he helps out not only pre-existing customers, but any-
one — and with just about any problem.

“Look," says Mansour, “if you're not staying in one of

AMajestic Barridxre

the big hotels the concierge isn't going to help you. So
that's what we do. We're a travel agency and a
concierge service and handle anything, from travel
arrangements to limos to dinner reservations.”
www.mansourtravel.com; (310) 276-2768

— STEVEN KOTLER

VLIFE | MAY 2003
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THE WALL STREET JOURNAL

W10 FRIDAY, DECEMBER 27, 2002

THE WALL STREET JOURNAL.

THE YEAR 2003 I

A Year to Be Choosy

Expect more strange blends e

To get there, travelers who are tired |
of being treated badly by the airlines and |
their ever-shrinking amenities are going |
by private jet, but often at a bargain. Los
Angeles travel agent Gary Mansour now |
arranges for clients to get reduced rates |- -
($5,500 instead of $40,000 per trip, for ex- |..
ample) on one-way, dead-head segments
with respected charter operators.
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No Talking. No Eating. No Fun. It's Called Vacation.

By KAREN ROBINOVITZ

Right after the new year, Tracey Ross, owner
of the Los Angeles boutique that bears her name,
traded her designer shoes for hiking sneakers
and headed out to the mountains of Calabasas,
California, to check into the Ashram, a military-
style spa where the motto is *“To become, we
overcome.”

For seven days, Ms. Ross, 42, had to wake at
5:45 a.m. to do yoga before a spartan breakfast
(one scrambled egg, three slices of apple and
herbal tea), hike for hours up a steep trail, grab
an equally spartan lunch, and then endure five
more hours of intense physical activity — from
aqua aerobics to weight training — before hav-
ing a bowl of lentil soup for dinner and crawling
wearily into bed. She endured blisters, an array
of aches and pains, chapped lips and no-frill ac-
commodations that were nothing like her expe-
riences at the top-tier hotels she frequents. She
paid $3,500 and called it a vacation.

“I needed a timeout from my busy life,” she
said.“Ican’t get thatin St. Barts, where I wind up
shopping and going out every night. I needed to get

Kevin Moloney for The New York Times

back to the basics and nature. I needed sweating
and a sense of accomplishment, not to mention a
week without makeup and getting dressed up.”
Ms. Ross is hardly alone. Many travelers are
heading to places like the Tree of Life Rejuvena-
tion Center, an ayurvedic medicine-yoga-medita-
tion-fasting oasis in Patagonia, Arizona, ($1,420
for a seven-day stay). They are signing up with
Vladi,a German company that offers stayson the
remote island off Chile where Alexander Selkirk,
the inspiration for “Robinson Crusoe,”” was ma-

Some vacationers are trading relaxation
in the sun for rigorous discipline. Guests
during a dining ritual at Shambhala
Mountain Center in Colorado.

rooned ($140 a day, plus $250 for a survival kit).
They're meditating, handling kitchen duties, and
sleeping in tents at the Shambhala Mountain
Center, a spiritual retreat in the Colorado Rock-
ies ($200 for a weekend to $1,805 for a month).

“There is an enormous trend of people who
have the need to get out and do something dif-
ferent,” said Gary Mansour of Mansour Travel
in Beverly Hills. ““They’re looking for any kind
of escape, and if that means, ‘beat me up a little
bit,” sobeit.”

Josh Bernstein, president of Boulder Outdoor
in Colorado, said he believed that “‘since 9/11,
people have re-evaluated what’s important, and
that applies to their vacation time.”

“Tenyears ago, it was afringe group of outdoor
adventurers,” he added. ‘‘Today, mainstream
people who have lavish lifestyles are coming
to find a way to get to know themselves more
deeply.”

CAHIER DU « MONDE » DATE DIMANCHE 25 - LUNDI 26 JANVIER 2004, N° 18351. NE PEUT ETRE VENDU SEPAREMENT
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THE NEXT
ST. BARTS

Every year, some people defect

from St. Barts, Ga
- Gary Man,
Travel Tnn- Hotel ([011-599] 545- tg"ﬁ! agent to the stars, is pslgg:;ing
3353) has rooms for $119; rates at Quc trips for St. Barts traitors to

St. Martin's Hotel Beach Plaza start
at $176i over Christmas ([011-590-
590] 87-87-00).

he Seychelles and Bora Bora.

Publicist :
St BahLaarr:? Shriftman

; : as is the
Lunch: Le Select is frequented by a = e next
friendly crowd of locals. Singing Jet-set Spot — “j's easier
“Cheeseburger in Paradise” is to get to,”

required; this is where Jimmy Buf-
fet wrote the song.
Do: Colombier, a private beach at
the northern tip of the island
reachable by boat or by hiking
down a rocky goat path, is great for
picnics and skinny-dipping.
Sail: Cheap charters? Ha! Without
$20,000 to burn, your options are
limited. Try renting a sailboat from
Saint-Barth Caraibe Yachting (27-
52-06) or the St. Barth Yacht Club
(27-70-41). Or, just hang near the
_ Gustavia slips and look pretty. You
- never know what might happen.

2002 ‘€ Jaqﬁuaoaa ‘fepsan) “450d MOA MaN

woosodAu

Good luck finding a spot in tony Gustavia harbor — reservations have to be made a year ahead.

. ot : “Colombier, a private beach reachable by boat or by hiking
A modest P. Diddy jet skis, robe in tow. sgrcuresuss  IOWN & rocky goat path, is great for picnics and skinny-dipping.”
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Stars check in to create hotel buzz

Hot spots have few
reservations about
catering to celebs
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says Gary Mansour, whose Beverly Hills-
based Mansour Travel Co. books trips for top
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IHAF raises funds to free ‘soldier children’

by Paula Parisi
Pushing art beyond the
boundaries of entertainment, the

International Humanitarian
Artists Foundation held its first
fund-raising event at Los

Angeles' L'Orangerie restaurant,
galvanizing support for its goal
of creating a global exhibition
forum for artistic content that
champions human issues.
Filmmakers Robert Wise and
Neil Abramson were on hand for
the Wednesday night event,
which raised money for the
rescue and rehabilitation of
Ugandan children ruthlessly ex-
ploited as soldiers. Abramson - a
commercial director whose fea-
ture credits include the 1998
Jerry Springer film
"Ringmaster," presented clips
from his film "Soldier Child,"
recounting how a CNN segment
propelled him from location on
an American Express commer-
cial in Spain to Africa, where he
documented the tragic Ugandan

conditions.

"Things like this become big
enough for international atten-
tion when an artist - someone
like Neil - has the courage to go
in there with a camera in their
hand," said Marina Martins, who
founded IHAF in 1998, and
along with Los Angeles busi-
nessman Gary Mansour serves
as co-chair. "We want to take a
song, a film, an artist that has
something interesting to say
about humanity and guide it
through its public exposure. |
don't know that it's going to
make things better politically,
but when the eyes of the world
are on you, the atrocities are
harder to commit."

The event also was a platform
for the induction of Wise - one of
three filmmakers honored at the
first IHAF gala in 198 (the others
were Martin Scorsese and Jim
Sheriden) - to the group's board
of directors. "As a director, I've
been dependent on scripts writ-

ten by others, but as an artist, I've
chosen scripts that provided a
message | believed in," said
Wise, whose directorial credits
include "The Sound of Music"
and "West Side Story."

The fledgling Beverly Hills-
based ITHAF continues to seek
network, Internet and other dis-
tribution partners that can assist
in their exhibition goals. The
group plans an awards gala this
year in Los Angeles, as well as a
Los Angeles Screening Series
next month, and a globally trav-
eling film festival that will
launch in Los Angeles. Funds
raised by the Wednesday event
will be used to provide for 100
Ugandan children for one year.
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2007 “Best Places to Work in Los Angeles”
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Such high-end services are what Beverly Hills, Calif.,-based
Mansour Travl Co. has capitalized on for more than two de-
cades catering to the entertainment and business world spe-
cializing in celebrity, film and TV production arrangements.

Gary Mansour says he built the now $25 million-a-year bu-
sines by word of mouth as clients told others about the qual-
ity of his services.

"I proved | could do the homework and do the work ... 1
found a way to figure out what they need.I'm honest. | didn't
try to snow them when | didn't know. But | told them |
would find out," he said.

Mansour now has leveraged that reputation to launch Avion
Private JetClub, a commissionable service offering per-seat
pricing on Los Angles-New York-Los Angeles flights. The ser-
vice includes door-to-door transportation, private airports,
Italian cashmere blankets, preferred hotel and spa rates and
complimentary cuisine by chefs, including Wolfgang Puck
Catering. Members pay a one-time fee of $14,500, as well as
annual dues. And that's on top of the per-flight cost of $6,000
one way. Avion, which had its first flight in March 2005, now
has 60 members.

"I want [clients] to be as invested in me as | am in them,"
Mansour said. "l offer quality work and my staff is good. ...
Agents don't want to turn down clients, but they shouldn't
be afraid to do that. We have to charge for what we do. ....
You're worth it."
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The luxury travel niche is an
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What would you sell
your client today if
maney were no object?
Chances are good that
the answer is at least
part of the key to what
experts say Is an
increasingly crucial
mave for agencies to
boost sales,
particularly in the
lucrative luxury market
that is one of the
industry’s
fastest-growing
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Lavish Amenities

While Peninsula Hotels has a relatively small number of properties
— seven worldwide — it also has established an international
brand name and reputation through quality and commitment to
service excellence.,

RESOURCE
Peninsula keeps agents informed about the latest updates and CORNER
new programs and Jean Forrest, general manager of marketing for _ ol
Peninsula, says the value proposition the hotels offer upscale u Maps

clients is the key focus.
“Although staying at a Peninsula may be slightly higher than some u TimeZones
of our competitors ... there is always so much added value that
you don't always quantify as a feature but is delivered as a
service, For example ... special amenities that are unigue to each
hotel and staff,” Forrest said.

w Currency
Converter

Such high-end services are what Beverly Hills, Calif_ -based
Mansour Travel Co. has capitalized on for more than two decades,
catering to the entertainment and business world specializing in
celebrity, film and TV production arrangements.

Gary Mansour says he built the now $25 million-a-year business
by word of mouth as clients told others about the quality of his
services.

"I proved I could do the homework and do the work ... I found a
way to figure out what they need. I'm honest. 1 didn't try to snow
them when I didn't know. But I told them I would find out,” he
said.

Mansour now has leveraged that reputation to launch Avion
Private Jet Club, a commissionable service offering per-seat
pricing on Los Angeles-New York-Los Angeles flights. The service
includes door-to-door transportation, private airports, Italian
cashmere blankets, preferred hotel and spa rates and
complimentary cuisine by chefs, including Wolfgang Puck Catering.
Members pay a one-time fee of $14,500, as well as annual dues.
And that's on top of the per-flight cost of $6,000 one way. Avion,
which had its first flight in March 2005, now has 60 members.

"1 want [clients] to be as invested in me as [ am in them,”
Mansour said. "1 offer quality work and my staff is good. ... Agents
den't want to turn down clients, but they shouldn't be afraid to do
that. We have to charge for what we do. ... You're worth it."

Tepper advises agents looking to sell up to focus on quality,
service and specialization.

“It's not going to happen overnight. It takes a lot of patience to
build that trust,” said Tepper. "If you're moving into that world,
you're mare than a travel agent you're a consultant or advisor.
And that’s a process of building trust, comfort and commitment.
You have to earn the respect.”
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MORE JOBS, AVAILABLE EARLIER
The weekly edition of “The Security Excoutive’s Job Repar™
| pow availshle to subscribers. - Here's how b scoess your
fopy. Al sur websits—www.nilingpubs.comr-click o the
“Subseribers Only” buttce sad then on the Job Repan link.
Enter your Usemame and Password a5 you wosld for viowing
The

of coment
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sppeans every Tuesday with somo S0-60 now positions. 17 you
have acy problems or have forgoiten or misplaced your
Uiseensme and Fassword calt 18 Oppedissec 3t :lu»ml
or eamail: cospveEnatingpublcoen.

Traveling Celebrities Are Placing
New Emphasis On Hotel Security

Planning, adaptability, and discretion are the keys to creating o
secure environment for celebrity guests, sccording to experts
in the hospitality and travel industrics. Though some hotel and
resort operators may call in extra security stafl for celebrities,
some will alsa tighten security by imposing stricter rules.

Maost of the higher-end hotels and resorts have the right attitude
towards VIPs and their security stafl, says Gary Mansour,
‘whose Beverly Hills-based Mansour Travel Co. books trips for
top Hollywood talent. “Hotel and resort operstors have to be
up and ready to work with you and be open to it all,” he says.
“For really high-profile cclebrities, iheir security people
will arrive in advance, They will walk the grounds. They'll
meet with the head of security, with the genem! manager, have
meetings, explore the whole hotel, where the emergency exits
are--not just for safety reasons but also in case someone from
the paparazz) gets access. They want to know how to get out
of there without being noticed. There's a lot of preliminary
waork that goes into it when it's a big-name personality.”

Preliminary work may include assesement of the areas outside
the property in addition to the public arcas within the property,
says Mansour. “If you've got a celebrity staying in a suite or
u series of rooms or a villa, you may need to find out how it’s
viewed from surrounding poblic arcas. Many years ago 1
handled a wedding for two very famous names. So we--an
assistant, a security goy, and myself--had to go with a video
camera and walk all the way around the property, out on the
sidewalks, everywhere, whether it was accessible to guests or
not, to determine what you can see from any point anywhere.
The same thing applies to islinds, like off in the Caribbean, A
place like Musha Cay, which is in the Bahamas, is great
because the owner of the island happens to own all the outer
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islands, so nobody can even get near this island by
boat. So you never have to think about somebody
cruiging by with a high-powered lens.”

Mansour, who started in the travel business in 1975
and lsunched his own company in 1980, has worked
with a long line of celcbrities over the years, It goes
way back to the days of Tina Turner and Richard
Pryor and Olivia Mewton-John, back in the late *70s
and carly '80s, and now it's Plerce Brosnan, Tom
Cruise, and Will Smith."

Discretion is crucial to the

snuff, whereas before 1 dido't really ask as many
questions of that nature directly to & general
manager--questions like, *What are you doing
differently nowadays?' Because if the celebrity was
sending a security team shead, they generally did all
that checking. Now, 1've got to find that out up front.

For big events, security will do 8 walk-through ahead
of time, Michaels says. “If it's going to be a red
carpet affiir, with all the press here and all the TV
crews here, you just have to know when each

of VIP guests, Mansour notes. “There are some very
high-ead hotels, some very world-renowned hotels,
that don't have a wrap on their staff. If the general
munager knows or certain sales know of a

stage of the cveat is going to place and
whm: You want (o get your sccurity people out
there and in place and do it in advance. Walk it
Ihwushlhcday'befum and you'll know where your
bl might be. You have to be

celebrity coming in, and photographers are showing
up and staying in the same hotel during the same
pcnod mcn somebody’s gotten the word out,

| sald infi i o
somebody. So hofcls have got to be able to put a
lockdown on that. Because once that word's
out, celebrities will stop going there, | think that is
the biggest issue for me—that information about
who's coming does not travel. Even though
we always use bogus names, it does not matier,
People can find out.”

Mansour says his clients do not experience problems
with paparazzi ot the public when they stay at hotels.
“When we choose hotels, a Jot of resources go into
that. So they don't have that problem, because if 1
get that story back, then it's unlikely I'm going 1o be
able to put another celebrity—a high-profile name—in
there.” Since 911, there's been an increase in the
number of celebrities who travel with security,
says Mansour. “In the past they may have thought,
*What do | need security for?' but now they'ne
thinking along different lines, 1t's put this feeling of
ingecurity in people, and so they just want to protect
themselves and their familics at all costs.™

W11 has slso affected what Mansour looks for
when booking a hotel for a VIE. “l have to be
assured that the security of the hotel is kind of up 1o

prcparod Pkmnms is the key to everything.™

Michaels says he never has problems dealing with &
celebrity, “Our primary concemn is for their safety
and the safety of the guests at all times, but the
second thing you have to consider is that they want
1o enjoy themselves, too, They want to have some
relaxation. 1 find that if you treat these people as we
treat each other and not address them as il you're
speaking to someone on @ pedestal, things kind of
work out. Certainly you have o be respectful. 1
meet with them all, and they’re all perfect gentlemen
and ladies. They're very cooperative. They
understand that they're the ones that are altracting
ihe crowd. We're the ones that have to try to keep
it in order, and they understand what it"s all about.™
Far furthar information, contact:

Gary Mansour, owner, Mansour Travel Co., 345 N.
Mapie Dr, Sulte 210, Beverly Hills, CA 80210~
J10/2TE-2T68.

Rob Stirfing, director of sales & marketing, W San
Diego, 421 West B St, San Diego, CA 82101
619/398-3001.

Stunrt Michaels, director of security, Palms Casino
Resort, 4321 W. Flamingo Rd., Las Vegas, NV 85103
TO2/942-T77T
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